WHY ITALY ?

Italy is one of themost beautiful countries in the worldwith an enormous variety of
ancient cities and monuments, archeological andhiéectural wonders, fragrant
countryside, mountains, lakes and beautiful coassli

It is home to the world’s largest number of UNES®OrId Heritage Sites. It has more
than 3,000 museums and a great number of privatexdribitions, castles, palaces and
mansions.

Italy offers a unique and unforgettable experiemncethousands of tourists everyday.
However, Italy is not only a living art collectionn the contrary, with almo&0 million
consumers noted for their sophistication and high levelsbo&nd awareness, and the
fourth largest GDP in Europe the Italian market is replete with opportunities an
expanding business.

Discover more about it...
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ITALY : THE BEST CHOICE |

Italy: One of the most advanced countries in thenab

« [taly is one of the most advanced and dynamic countries ifmé world. It is the
seventh world economic powein terms of GDP (approximately 1,9 trillion US $
in 2007) and has a high per capita income (bey@@0® US $ in the year 2007).

» ltaly is a founding member of the European Uniarg ds fourth-largest economy,
iIs a member of the OECD (Organization for Econon@o-operation and
Development), a member of the G-8 group, the peesig of which will be
assumed by Italy in 2009. In addition, Italy belsngp all major economic
international organization, including the WTO. i@ market economy is
advanced modern, andopento international trade and investments, with fabbe
regulations and low tariffs.

« taly is in theheart of the biggest and richest single market ofhe world: the
European Union. Now that the European Union isstmnd commercial partner of
Korea, the strategic geographical position of l&lpws Korean firms located there
to have adirect and unhindered accessto more than 493 million potential
consumers.

e ltalian GDP has grown in 2007 by 2,0 %. Consumendmg is soaring year by
year and major efforts are being made by privatenpamies and public
administrations to offer a business-friendly environment and ideal working
conditions for foreign enterprises.

* In the last few years, sweeping reforms have bewleniaken tanodernize and
simplify regulations concerning all sectors of the economy: labor r@es now
more flexible, banking and insurance sectors haeenbliberalized, public
administration procedures are simpler and corpolate has been streamlined.
Italy, furthermore, complies with all internationtéchnical standards in every
industrial field.
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* Finally, Italy is currently considered among thast advanced countries in
several fields For example: the biotech sector, research andlolement product
testing, health and vaccines, chemicals and el@cgpaerospace, mechanics (both
in the field of car design and in the field of irstiuial machinery devoted to almost
any kind of advanced production process), renewaifienew energies (use of solar
thermodynamics and Hydrogen, hydroelectric enemgyd energy) and many

others.
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Italy and Korea: a profitable friendship

* The overall bilateral trade exchange between lalgg Korea in 2007 amounted to
more than7,5 billion US $. In 2007 Italian exports to Korea were worth Bifion
US $ with a yearly increase by almost 20 % and Koerexports to Italy were worth
4 billion US $. These increase rates of bilateratié flows testify to thegreat
economic potentialthat the Italian and the Korean markets have dhether.

» Korean exports to Italy consist mainly of mobileopks, computers and electronic
devices, ships, oil and chemical tankers, homeiapgs such as air-conditioners
and cars. Export of all these goods hawaeased continuouslyover the recent
years and are deemed to be on the rise also futine.

» [talian exports to Korea consist of machine-toolsl anechanical equipments,
chemical products, cars, fashion and leather gogldsses, wine, food. Increase
rates of these goods have also been extremelyihige last years: in 2007, for
instance, the sale of Italian wine grew by 112 %.

* Beyond the economic and commercial relations batwke two Countries, Korea
and Italy also share otharteresting common pointsin various fields. Both Korea
and Italy are small size countries that, despittheir limited natural resources and
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their troubled history in the last century, achete become two of the main world

economic powersscientifically and culturally advanced and with free an
innovative societies.

More about ltaly

* One of the most typical and recognized aspectsaty Is, without a doubt, its
food culture. In ltaly every region, every city has a pecultatinary tradition
with a great variety of wholesome dishes: manyheht are already well-known
and consumed regularly in Korea especially amoag/tiung generations.

* In addition, there are other Italian foods, whidready have great popularity in
Europe for their health and excellence. These mtsdare among the most
exported goods and have an enormous potentiakirAfiian market. First of all
Italian wine, whose production is strictly controlled and destl to guarantee the
finest taste. Beside the wine, the Italian broaddpction of Grappa (fragrant
grape-based pomace brandy) digdiors. Then,olive oil, famous for its health
benefits. Following, the Italiaprosciutto(ham) and othesalumi (products made
from pork or beef, which are usually cureéjnally, there are more than 400

different kinds ofcheese particularly appreciated for their unique tasted a
nutritional properties.
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» ltaly is also internationally recognized for its imaole in theworld of Arts. In
Italy all the different fields of art have deep t®@ the history and traditions and
are always followed with passion from the majoofythe population. The Italian
Operas are performed in all the most importanttteean the world, and most of
the greatest composers, such as Rossini, VerdPandini, were Italians.

* Finally, what may be most known about Italy all ovee world, are the brand
names of itduxury products. Clothes brands like Dolce & Gabbana, Versace,
Armani, Prada, Gucci etc. and cars such as Fetramborghini, Maserati, Alfa
Romeo, are already synonymous of the finest dedaitsexcellence in the world.
This proves that, even if in a globalized world athany product can be made by
any country, the Italian luxury products are stilpossible to imitate.

» ltalian people, because of the geographical chamatits of their country, have
been for centuries a population of merchants aadeters. Still now, Italians
conserve theimulti-cultural mentality and their kindness with foreigners.
Moreover, even if the Italian language is the fiftlost taught foreign language in
the world, most of Italians can communicate in Eigland many of them can
speak a third language. Interest toward Korea aast Bsia is also strongly
widespread, supported by the departments of Otientaures and languages of
major Italian universities.
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Why invest in ltaly ?

» Located in the heart of the Mediterranean sea, detveontinental Europe, Eastern
Europe, the Balkans, Middle-East and North Afrid@ly enjoys astrategic
position that gives her almost direct access to many imporimarkets and
Countries. The majority of Europe's capitals arthini3 hours flying time from
Rome, not to mention many in the Balkans, North Afriaad the Middle East.

* A Korean company that wants to reach all these etarkom one single location,
will find in Italy a modern, safe and competitiveveeonment equipped with all the
facilities to transport and deliver goods: a higimier of big commercial ports
including thelargest container port in the Mediterranean (Gioia Tauro), an
advanced port that gives access to Eastern and Cealt European markets
(Trieste), direct state-of-the-art rail and road connectibmshe heart of Europe,
transshipment services to all major ports of theditéeranean, 30 airports with
world-wide connections, and so on.

* A container shipped from Asia to Central or Easteurope through one of the
Italian ports in the Mediterranean
(Genova, Gioia Tauro, Taranto, etc.)
saves 4 to 5 days timethan if
shipped through ports located in
northern Europe.
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» More than the 95% of Italian companies are extrgnaelvanced in the use of
Information Technologies so that easy communication and contacts withidare
partners are guarantedttCommerceis also growing and has great potentialities.

» Despite the appreciation of the Euro, the ovenadliess cost in Italy is lower than
in the US and in many other developed economies.

» Korean investors in ltaly, furthermore, will bertdéfiom all kinds ofadvanced and
modern servicesfor their business activities: financial and legafvices, product
design, marketing, logistics facilities and consatty by a broad network of
universities, laboratories and researchers.

* In particular, Korean companies eager to estalaisbsearch center or an overseas
branch in the field of product design, fashion,staequipments, mechanical
engineering and aeronautics, and logistics, willl fin Italy theright environment,
advanced know-howand plenty of potential Italian counterparts f@inj-ventures.

* Investing in Italy also permits the possibilityegploit its worldwide famous image,
and gain important benefits in termsroérketing and publicity. Italy, as a matter
of facts, is regarded in Europe as the centre fmamch new ideas, trend and
innovations continuously develop. Furthermore, poty business people and
consumers from all over the world cast their eyelalian firms, but also millions
of tourists who visit Italy every year and are faated by its style, its tendencies,
and its mentality.

Labor costs per employee (USA=100)

Japan 1388
Germany 1338
MNetherlands 1175
France 101,2
Usa 100
UK 96,1

Itaty 91,6
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Business costs in R&D (USA=100)

Japan 1356,7
Germany 11562
Usa 100
France 95 .6
UK a2
Netherlands 91,9

Itaty 90,5

Source : KPMG (2007)

« taly is the world’s second-largest market for trade fairs and &hibitions. Every
year, approximately one thousand fairs take placéaly and gather more than
160,000 companies and 17 million visitors fromaier the world. Among these,
the “Fiera del Levante” in Bari, the “Fiera di Mia” and “Milano Unica” for
textiles, the “Fiera di Roma” and many others splem@d on specific sectors.
Korean companies who want to meet importers, coessirar partners in Europe
and in the Mediterranean area, will find in Italtaade fairs the right venue.

« ltaly, finally, is one of the leading nation in the world in the fieldof scientific
and technological research 19 Italian scientists and writers were granted th
Nobel Prize (physics, chemistry, medicine, econgmliterature, etc.). Creativity,
coupled with a modern network of about 40 sciemmktachnology parks, and over
200 institutional research centres, is the keytalfdn success in the field of science
and technology. Science at its highest level reguinot only well equipped
laboratories, but also a large ability to overcdaheebarriers of common knowledge
with new and revolutionary interpretation of datal abservationdt is typical of
the nature of Italians to put in the basket of scietific knowledge both
intelligence and fantasy
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So, good luck KOREA'!
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